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DECRCHAII

Ever been relaxing on a deckchair in the sun when a random

hew business idea pops into your head? \When you're not
blinded by the onslaught of everyday business tasks,
your mind may wander and conjure up something new.

All too often it’s easy to forget about these new ideas
once you're back in the office, so we've put together
a handy 5 point plan for putting your new business
idea into action.

How to Start Your Own Small Business: A Step-by-Step Guide

Starting a small business is an exciting but challenging journey. With the right
approach, you can turn your ideas into a successful venture. Here’s a step-by-step
guide to help you launch your business effectively, ensuring you focus on the most
important aspects first.

DEVELOP YOUR @ WRITE A BUSINESS PLAN
USENESS IDEA Abusiness plan serves as your roadmap.
Before anything else, identify a viable |t should include:

business idea. Ask yourself: o Executive summary

o What problem does my business solve? Market analysis

o Who is my target audience? Business structure and operations

o How is my product or service different Marketing strategy

from competitors? Financial projections
Conduct market research to validate Having a solid plan helps you stay
demand and refine your concept. | organised and secure funding if needed.

CHOOSE A BUSINESS STRUCTURE
Decide on a legal structure that suits your needs:
e Sole Trader - Simple and easy but carries personal liability.
e Partnership - Easy to form and run, but liability affects all partners.
e Limited liability partnership (LLP) - Protects personal assets while offering flexibility.
e Limited liability company (Ltd) - Best for scaling but involves more regulations.

Register your business name and obtain necessary licences.



Determine how much capital you need

and explore funding options: e Open a business bank account

. e Choose a location (physical or online)
® Personal savings purch . .
o Small business loans ® Purchase necessary equipment or inventory
e Investors or crowdfunding Establishing efficient operations from the

Keep track of expenses and create a start prevents headaches later.

budget to manage finances wisely. 5

Astrong brand identity helps attract To attract customers, implement
customers. Key steps include: effective marketing tactics:
e Designing a professional logo and e Social media marketing
brand materials e Email campaigns
e Building a website with clear e Local advertising and networking
information and online ordering options e Search engine optimisation (SEO)
e Creating social media profiles to for your website

engage with potential customers Your marketing efforts should align with

Your online presence is crucial your target audience’s preferences.
in today’s digital world.

o Starti I busi i
Once everythingis in place, launch your arting a smaftbusiness requires

) : ) careful planning and execution.
business! Offer special promotions, P &

. . ) By following these steps in order
announce your opening on social media,

) Il set [fupf .
and engage with customers. Track youTisel yourselfupfor success

flexible, keep | i
performance and be ready to adapt your Stay flexible, keep learning, and

) i ly refi h
strategies based on feedback. continuously refine your approac

to grow your business over time.

At Nettl we can help with all of the creative aspects of your business.

From a new logo design, website, stationery, flyers to exhibition
displays and social media packages. Let’s get you up and running.




NEKTA

A bold new ritual for
modern celebrations
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When Navraj “Nav” Dhesi began his sobriety
journey, he didn’t imagine it would lead to
launching a drinks brand. But as the dust
settled and the social occasions kept rolling in,
he noticed a gap. The alcohol-free alternatives
often felt like compromises. Fizzy, sugary soft
drinks or poorly disguised mocktails. Nothing
bold. Nothing mood-shifting. Nothing celebratory.

So, he built one himself.

Nekta drinks was born from Nav’s desire to
reimagine what we raise a glass to - and
what's inside it. These flavour-led adaptogenic
elixirs aren’t pretending to be cocktails.
They're purpose-built drinks for people who
want to celebrate without alcohol, with
ingredients that support mood, clarity, and
calm. Think ginseng, ashwagandha, valerian,
moringa. Paired with rich, unexpected

CUSTOMER

CASESTUDY

flavours like yuzu, smoked lapsang,
and cherrywood.

Incorporated in early 2024, the brand is

already making waves in the UK’s emerging

functional drinks scene. But there’s more to
Nekta than botanical buzzwords. There's
heart. Each canis a nod to Nav’s
Punjabi-British identity, with designs that
weave together astrological symbols and
cultural heritage. The brand’s ethos?

“Cheers Without Any Tears.”

Nekta'’s mission goes beyond flavour.

With 15% of profits pledged to support
recovery services, it's as much about impact
as it is innovation. Nav credits collaborators
like Nettl, and partners in sourcing and
sustainability, for helping turn his vision into
something tangible, and delicious.

Still early inits journey, Nekta is already
carving out a category of its own. It's not a
mocktail. Not a soft drink. And definitely not
an afterthought. It's a celebration in its own
right. Adrink with depth, purpose, and a
message: you don’t need alcohol to feel good
orfitin.

As Nav puts it, “We wanted to create
something that wasn’t second best. A drink
you'd be proud to bring to a party. One that
lifts your mood and your mindset.”

And if early interest is anything to go by, that’s
exactly what they've done.



Q: What inspired the name Nekta?

The name Nekta is rooted in the Punjabi word
“ekta”, meaning unity, a nod to both cultural
connection and shared experience. We added
the “N” as a subtle nod to nectar, something
natural, nourishing, and life-giving. The speech
mark in the logo, sitting between the N and
EKTA, is areference to No More Pretending,
our recovery-focused work. It's made up of a
group of people, symbolising the power of
voice, vulnerability, and coming together to
break the silence.

Q: What'’s been the biggest

challenge in building the brand?
Educating people on what Nekta actually is
has been our biggest challenge. We're not a
soft drink, and we're not a mocktail - we sit in
anew space: alcohol-free cocktails with
functional benefits. Helping people
understand the value of mood-enhancing,
adaptogenic drinks - and why they belong at
the heart of social rituals - has taken time,
creativity, and patience.
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It’s usually Citrus & Moringa. Tnge’s
something about the sharpness of grabe%ruit
and the freshness of pineapple thmst feels
right when I'm in a celebratory mood. It's
uplifting without being overpowering and it
gives me that little boost without needing
alcohol in the mix.

Q: How do people usually react

when they first try Nekta?

Honestly, most people are surprised, in the
best way. They expect something sugary or
watered down, but what they get is flavour

depth, subtlety, and that gentle functional feel.

The most common reaction? “I didn't think
something alcohol-free could taste this good.”

Q: What advice would you give to
someone starting their own business?
Start small, stay rooted in your “why,” and
don’t wait for perfect conditions, just begin.
It's easy to feel overwhelmed by all the things
you should do, but clarity often comes
through action. Build community, ask for help,
and remember: purpose will carry you further
than perfection ever could.

www.nektadrinks.com
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What can ye
steal fron
stylish stuc

and we mean ideas, not the decor....

Whether you've got a corner of a
shop floor or a full three-storey
building to play with, the way
your space feels matters.

It tells your story before you've
said aword. It sets the tone for
how your team works and how
your customers feel. Crucially,
it's something you can control,
without knocking down walls
or taking out a new lease.

When Nettl of Birmingham
moved into their new
Caroline Street studio last
September, it wasn't about
square footage. It was about
creating a space to reflect

their brand, spark ideas, and feel inviting to
clients. What they did inside is something any

business can learn from.

On the walls? Bold paint colours and adhesive
vinyls to tell stories and reinforce messaging.
“It's not just decoration,” says Adam
Whitehouse, Studio Manager. “It’'s about
giving the space personality. It's about

DA

reminding people, and ourselves, what we do
and what we stand for.”

Wayfinding signage also plays a subtle but
clever role. It helps visitors find their way, sure,
but it also hints at the wider services on offer,
like SEQ, social media, and web design. It's
informative, without being in-your-face.



Thenthere’s the use of fabric displays that can
be moved, reconfigured or taken away
altogether. They break up open-plan areas
into cosy corners for meetings. Or they
disappear when it’s time to open the room out
for workshops or events. “We've had great
feedback,” Adam adds. “Clients feel
comfortable, and we can adapt the space
depending on what'’s going on.”

The top floor (an airy 60 square metres) even
doubles as an event space, complete with pool
table, darts, and huge illuminated lightboxes
that set the mood. Not to advertise anything,
just to give the room a vibe.

“With the right

touches b
you can / /
COmpletely ~r
transform how
People experience

Your brand.”

You don’t need a pool table to make your
space feel special. But what can you borrow
from that approach? Maybe a custom lightbox
with your mission statement? Wall graphics
that reflect your values? Fabric panels to

create zones without major building work?

Your surroundings speak volumes. They
influence how your team feels coming in every
morning. How your clients see you. And how
memorable your brand becomes.

“Spaces don't have to be boring or generic,”
says Adam. “With the right touches like wall
vinyls, fabric displays, clever signage, you can
completely transform how people experience
your brand. And that sticks.”



SOFT TOUCH FABRIC COUNTERS

Our easy-rise Fabric Counters provide an instant table top
for exhibitions and events. Personalise the fabric graphic
with your design to make a fully branded 2-in-1 advertising
station and handy table top.

from £337 arc?

GAZEBOS & FLAGS

More than just a roof over your head, our updated range
of Gazebos are portable branded spaces designed to
spark curiosity and attract crowds. Configure the size,
canopy, walls and accessories like flags to create your
own perfect year-round brand ambassador.

Gazebos from £772

Walls from £123

Flags from £98

GAZEBOS Cocktail
Hour
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WATERPROOF POSTERS
Our new Waterproof Posters can stand up to anything -

rain, spills and rowdy crowds! Perfect for a-boards, snap
frames, restaurant specials, and even steamy kitchen or
bathroom menus. Choose from A4 or A3 size.

25 from £44 wwae?

GLUED NOTEPADS
With branded Glued Notepads, your business gets
the spotlight every time someone jots down a note.
Perfectly portable, glued notepads are always on

.~ hand for when inspiration strikes. Available in 9 sizes.
10 pads from £71

GLUED NOTEPADS



KRAFT BUSINESS CARDS

If you're a business that values authenticity and
sustainability, let us introduce you to our new Kraft
Business Cards. Printed on uncoated recycled brown kraft
board, they're perfect for eco-conscious startups, artisan

makers, and natural lifestyle brands.
50 from £34 sck

PILLOW BOXES

Who can resist the urge to open a
perfectly presented gift box?

Custom printed Pillow Boxes make
the unboxing experience extra special
for the recipient. Ideal for jewellery
items, handmade gifts, hospitality
accessories and wedding favours.
from £44

PILLOW BOXES

SMOOTHWOVE UNCOATED FLYERS
& SHAPED FLYERS

Perfect for brochures, handouts, and menus, |
the thick, high-end feel of our SmoothWove |

Flyers exudes sophistication. The uncoated a'l .
surface is also a dream for writing on, making

them ideal for invites, place names, and f

From A7 up to A3. Shaped also available.

250 from £43 sh2

- EVERYTHING "
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FOIL BUSINESS CARDS

Pick a foil, any foil... because we've added
more colour choices to our swanky Opuleaf
Luxe Business Cards this year. Now available
with Black, Gold, Silver, Bright Gold,
Turquoise, Red, Blue, Green or Rose Gold foil.
50 from £59 scLr
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7. PSYCHOLOGY .,/ BRANDING:
How to Build a Memorable Business

Branding is more than just a logo or a catchy tagline - it’s about creating a lasting emotional
connection with customers. The most successful brands leverage psychology to shape
perceptions, influence decisions, and foster loyalty. Understanding the psychology
behind branding can help small businesses stand out in a crowded market. Here’s how
using psychological principles helps build a strong and memorable brand...

1. The Power of Colour Psychology Vellow represents optimism and friendliness
Colours evoke emotions and shape how (e.g. McDonald’s, IKEA).

people perceive your brand. Green - our fav - is associated with health,
For example: nature, and sustainability (e.g. Holland &
Red conveys excitement, passion, and Barrett, Starbucks, and ahem Nettl).

urgency (e.g. Coca-Cola, Virgin). Choosing the right colour palette for your

Blue symbolises trust, stability, and brand can subconsciously influence customer
professionalism (e.g. PayPal, IBM). perception and behaviour.

10



2. The Role of Typography and Design
Fonts and design elements contribute to brand
recognition. Serif fonts (like Times New
Roman) convey tradition and reliability, while
sans-serif fonts (like Helvetica) feel modern
and clean. The spacing, shapes, and layout

of your brand materials should align with

the message you want to communicate.
Consistency in design strengthens

brand identity and makes your business
more memorable.

3. Brand Storytelling:

The Emotional Hook

People connect with stories, not just

products. A compelling brand story humanises
your business and builds trust. Consider:

Your Origin Story - \Why did you start your
business? What problem are you trying to solve?

Customer Success Stories — Share testimonials
and case studies that highlight real-life impact.

Values and Mission - Customers resonate
with brands that align with their beliefs and
values. By crafting an authentic narrative, you
make your brand more relatable and
emotionally engaging.

4. Consistency and Repetition:

The Familiarity Principle

People are drawn to what they recognise. The
more they see your logo, hear your slogan, or
encounter your brand voice, the more they
trust and remember it. Consistency in
messaging, visuals, and tone across all
platforms - social media, website, packaging,
and advertisements - reinforces brand recall
and loyalty.

5. Social Proof and Trust Signals
Customers trust brands that are endorsed by
others. Leverage:

Customer Reviews and Testimonials -
Positive feedback builds credibility.

Influencer and Expert Endorsements -
Having respected figures vouch for your
brand increases trust.

User-Generated Content -

Encourage customers to share photos and
experiences using your product. Social proof
reassures potential buyers that they’re making
the right choice.

6. Creating a Sense of Belonging
People love being part of a community. Brands
that foster a sense of belonging build deeper
emotional connections. Consider launching
loyalty programs, exclusive clubs, or social
media groups where customers feel valued
and engaged.

Final Thoughts

Branding isn't just about looking good - it's
about creating meaningful connections with
your audience. By applying psychological
principles like colour theory, storytelling, and
social proof, small businesses can craft a
brand that not only stands out but also
resonates deeply with customers. A strong
brand isn’t just remembered - it’s trusted,
loved, and recommended.

If your business is due a branding overhaul, get
in touch for a téte-a-téte and find out what we
can do to develop your brand.

11



Social Med 6 Bq,
Strategies

Social media continues to be a powerful tool for small
businesses, offering opportunities to connect with customers,
build brand awareness, and drive sales. However, with trends
constantly evolving, businesses must stay ahead of the curve.

Businesses
in 2025 @
=

Here are the top social media strategies of 2025...

PRIORITISE SHORT-
FORM VIDEO CONTENT

Platforms like TikTok, Instagram Reels,

and YouTube Shorts dominate engagement.

Small businesses should focus on creating short,

engaging videos that showcase products,

behind-the-scenes footage, or customer testimonials.

OPTIMISE Fop
S@CJL’A%SE on

COMMERCE Q
Shopping directly through \-1
social media is more seamless than ever:
E.nsure your Instagram, Facebook, and |
TikTok shops are set up, with easy checkout

onti :
ptions and compelling product descriptions

INVEST IN INELUENCER
PARTNERSHE@S
Micro-influencers
(1OK—50K followers) drive
high engagement and trust. )
Partner with local influencers to expan

your reach without breaking the pank.

12
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Al-driven algorithms Now prioritise

content tailored to individual users.

Businesses can use Al tools to

analyse customer +
behaviour, personal'\se +
marketing messages,

and recommend

products pased on browsing habits.

ENGAGE WITH YOUR
COMMUNITY

Authenticity matters. Small businesses
should engage directly with followers by
responding to comments, hosting live
Q&A sessions, and O O

creating interactive polls E{ ;:P

By embracing these strategies, small

or challenges.

businesses can stay competitive and
maximize their social media impact in 2025.
Short on time? Talk to us about our

managed Social Media Packages



colours.
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A new season is in full swing.
Could your marketing take
inspiration from Summer 2025’s
vibrant colour palette?

ocean
100c 10m 45y

35m 15¢ 60y

ELGETE
45m 65y

blush
20m 40m 55y

13



ROLE

CUSTOMER REVIEWS

BRAND TRUST

and. how to gevam,ye them

Customer reviews play a crucial role in building
brand trust. Small businesses, in particular, can
benefit significantly from leveraging online
reviews to establish credibility, attract new
customers, and boost sales. In fact, studies
show that 93% of consumers read online
reviews before making a purchase decision.
Here’s why customer reviews matter and how
small businesses can make the most of them...

Build Trust and Credibility

Consumers are more likely to trust peer
reviews than traditional advertising. A strong
collection of positive reviews can assure
potential customers that your business is

reliable and offers quality products or services.

Influence Purchase Decisions
Awell-written, detailed review can provide
valuable insights that help customers make
informed choices. Many buyers rely on
reviews to compare businesses before making
apurchase.

Boost Search Engine Rankings

Search engines like Google prioritise
businesses with frequent and positive
reviews. Having a steady flow of reviews can
improve your local SEO rankings, making your
business more discoverable.

14
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Provide Valuable Feedback

Reviews help businesses understand what
customers love and what needs improvement.
By analysing customer feedback, businesses
can refine their offerings and enhance the
overall customer experience.

Encourage Customers

to Leave Reviews

The best way to collect reviews is to ask!
Send follow-up emails after a purchase,
include a review request on your website,
or provide incentives for leaving feedback.

Respond to All Reviews

Engaging with customer reviews shows that
you care about your customers' experiences.
Thank those who leave positive feedback and
professionally address any negative reviews
by offering solutions.



Showcase Positive Reviews

Feature your best customer reviews
onyour website, social media pages,
and marketing materials. Displaying
testimonials builds credibility and
reassures potential buyers.

Use Reviews to Improve
Your Business

Pay attention to recurring themes
in customer feedback. If multiple
reviews mention slow service or a
particular product issue, take
steps to address those concerns.

Final Thoughts

Customer reviews are a powerful tool for
small businesses looking to build trust and
grow their brand. By actively collecting,

Incorporate Reviews in managing, and showcasing reviews,

Your Marketing Strategy businesses can boost their reputation,
Highlight customer testimonials in increase sales, and create lasting customer
advertisements, blog posts, and email relationships. Start leveraging reviews today

campaigns. Sharing real customer experiences  and turn satisfied customers into your best
helps build trust with potential clients. brand ambassadors!

Check for an easy way to monitor, track
and respond to all reviews and mentions across multiple
platforms and request new ones in one centralised place




The PLACE to GO to

o— GROW YOURBUSINESS —

Looking for someone local to help launch your new website project?
To make the most of your marketing budget? For someone who doesn't speak
jargon at you? A designer, printer, sign maker or website creator?

There are over 200 Nettl studios worldwide. \We're real ladies and gentlemen who
work with businesses like yours. And we're in your neighbourhood.
We're here to help you promote your business. Book a call to get started.

2l s FREE on Qoo
0800 999 8399

find your nearest studio ttl@
nettl.com ne

This is an example of a 16pp A5 booklet printed on 120gsm uncoated paper
Prices exclude VAT




